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Make 2014 your year 
to become a workplace 
wellness champion!
Join us in Red Deer on September 9  
for the 2014 Alberta Workplace Wellness 
Summit and Awards
Alberta Blue Cross is pleased to sponsor the 2014 Alberta Workplace 
Wellness Summit and Premier’s Awards for Healthy Workplaces, 
hosted by Alberta’s Associate Minister of Wellness Dave Rodney. 
This event will provide a great opportunity to learn more about best 
practices in workplace wellness from both experts and peers from 
across the province.

Whether you have four employees, 40 or 400, we hope you’ll take 
the time to join us at this session in the interest of supporting and 
promoting the health and wellness of your employees.

The event will feature a keynote presentation by Dr. Merv Gilbert 
about how to create and sustain a psychologically safe work 
environment, panel discussions, a networking lunch and a 
celebration of the 2014 winners of the Premier’s Awards for Healthy 
Workplaces.

The summit will be held Tuesday, September 9 in Red Deer and the 
cost to attend is just $75. 

Please register today by following the link at  
www.workplacewellnessonline.ca/events.

Introducing our 
mobile friendly 
member site 
Have you ever visited a web site on your phone and had 
to pinch, swipe and stretch your way through a tiny view 
of the desktop site? 

To meet the needs of the growing number of plan 
members who visit our member services web site with 
mobile phones and tablets, we recently introduced 
responsive web design. This new approach will make it 
easier for your employees to view content on their mobile 
device without resizing it. 

Visitors to the site no longer have to zoom in and out 
to view the content they need—the web site now 
automatically detects the size of the device they are using, 
and adjusts the content to fit it. Plus, you can even take 
a picture of a receipt and automatically upload it when 
required. All the same convenient features will be available 
on the mobile site, including member online claiming.   
See page 2 for an update about member online claims.



Updating our 
administration system
As mentioned in the spring issue of Connection Bulletin, Alberta 
Blue Cross is in the process of updating our administration system. 
This multi-year project will evolve our business processes and the 
underlying technology that supports day-to-day administrative 
functions. While the systems we use today are functioning well, the 
technology they are based on will become more difficult to support in 
the future.

It will be a significant step forward for Alberta Blue Cross 
technologically. It lays the foundation for Alberta Blue Cross to ensure 
we can continue to meet—and exceed—our plan sponsors’ needs.

While most changes associated with this update will not be noticed 
externally by you or your employees, there may be some differences 
visually or to specific processes. As we move closer to implementation, 
we will keep you updated of any changes that will affect you.

If you have any questions about our new administration system, 
please contact your Alberta Blue Cross sales or service representative.

Dental claiming 
just got easier
Alberta Blue Cross is committed to providing an 
unparalleled plan member experience, leading the 
benefits industy with over 90 per cent of all claims 
direct billed by providers at the point of service. In 
instances where plan members do submit claims for 
reimbursement, we strive to make claiming simple and 
fast. For two years, Alberta Blue Cross plan members 
have been submitting their reimbursement claims 
online. Now—because this has been such a success with 
health, drug, vision and spending accounts—we are 
adding the ability to submit dental claims online as well. 

It’s simple for your employees to submit claims. They just 
have to sign in to the member services web site on their 
desktop or mobile device then simply click on “Submit a 
claim” and choose “Dental” from the list of claim types on 
the next page. 

Step-by-step instructions will guide them through the 
process of entering the information required. All the 
information they need is contained in the form provided 
to them by their dental provider when they paid for the 
services. 

Encourage your employees to join the growing number 
of plan members who are using the Alberta Blue Cross 
web site to manage their claim and benefit information 
online. Access to their plan information is available seven 
days a week—where they want it, when they want it.

Blue Advantage provider 
directory grows larger 
Blue Advantage—a program that provides Alberta Blue Cross plan 
members with savings on 
medical, vision care and 
many other health-related 
products and services—
continues to expand and offer even more savings from providers across 
Alberta. For more details, visit . 

Help your employees make 
the most of their benefits 
Along with this issue of Connection Bulletin is the latest For Your Benefit 
newsletter, which is designed to help your group plan members make 
the most of their benefits. We encourage you to distribute For Your 
Benefit—which is also available in the plan administrator’s section  of 
our web site—to your employees.

 We welcome your comments about For Your Benefit and 
suggestions of topics for future issues. Please send your feedback to 
connectionbulletin@ab.bluecross.ca.  

www.blueadvantage.ca


Tips for confirming  
over-age dependents

New cards for new adults
Alberta Blue Cross will send out new ID cards to those dependents 
who reach the age of 18. Receiving their own card does not indicate 
any changes in benefits or alterations to family coverage. 

If you have any questions, please call contact our Group  
Administration department at 1-866-498-5925 (toll free) or 
groupeligibility@ab.bluecross.ca. 

If you haven’t already received it, you will soon receive an  
over-age dependent notice from Alberta Blue Cross asking 
to clarify whether over-age dependents are still eligible 
to remain covered under family plans. If they are 
no longer an over-age dependent, they will be 
terminated from the plan.

Don’t photocopy
When you receive your over-age dependent 
notice, please do not photocopy it and 
distribute to your employees. The contact 
information on the notice is for plan 
administrators’ use only—not for plan members.

Confirm coverage
Have your employees inform you of the status of over-age 
dependent eligibility and you, in turn, can update your files.

Privacy phone number
Please be aware that the phone number listed on the back of 
the over-age dependent form for privacy matters is to be used 
only if you have questions or concerns about privacy.

Alberta Blue Cross conforms with  
Canada’s new Anti-Spam Legislation
Over the past year, Alberta Blue Cross has been working to 
gather email addresses to enable us to keep you informed 
in a more timely fashion regarding news and updates 
concerning your plan and benefits, as well as to provide you 
with information regarding Alberta Blue Cross initiatives and 
involvements.

As you may be aware, on July 1, 2014, Canada’s Anti-Spam 
Legislation (CASL) took effect. This new legislation prohibits 
the sending of commercial electronic messages without the 
recipient’s consent, which includes messages to email addresses 
and social networking accounts, as well as text messages sent to 
a cell phone. 

Electronic communications undertaken by Alberta Blue Cross 
are compliant with this new law. 

However, if you wish to no longer receive communication from 
Alberta Blue Cross via email, you may opt out by unsubscribing 
at any time. Please note that doing so means you would no 
longer receive information from us via email and could miss out 
on updates regarding your plan and benefits.



Check out our  
redesigned web site

As mentioned on page one of this newsletter, our member 
services web site has recently been optimized for viewing 
on mobile devices. Since many individuals use our public 
web site ( ) as an entrance to the 
member site, we felt it was important to make it mobile-
friendly as well. We took this opportunity to refresh the 
appearance of the site and add new features to make it 
easier to navigate.

Below are a few of the new features you may notice:

•	 Drop-down “mega-menu” navigation at the top of the 
page (big, two-dimensional drop-down panels that 
groups navigation options to eliminate scrolling and 
use typography and icons to explain users’ choices). 

•	 Search functionality.

•	 Orange “Sign in” button at the top of every page with 
direct links to our secure sites.  

•	 Comprehensive footer that functions as a site map. 

•	 Contact us page featuring maps.  
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One of Alberta’s “Most Loved Brands”
Back in May, Canadian marketing research firm Ipsos and Alberta Venture magazine 
announced the results of a new survey to identify Alberta’s Top 10 Most Loved Brands. 
Alberta Blue Cross is honoured to be included in this ranking.

The study asked over 1,000 consumers across the province to rate a variety of companies 
they have strong ties with. It ranked 55 Alberta-based brands and scored each brand 
based on respondent ratings for personal relevance and brand closeness. The study also 
examined eight key dimensions linked to how consumers interact with and actually love 
brands including contribution to Alberta, engagement, innovation, presence, relevance, 
social responsibility, trust and uniqueness. 

This ranking comes as a validation of our commitment to earning and maintaining your 
trust and confidence; providing our customers with unparalleled products, service and 
value; and making a genuine contribution to the communities we serve. 

Other organizations earning spots in the top 10 list include the Alberta Motor Association, 
Safeway, Shaw, the Calgary Zoo and Westjet.

www.ab.bluecross.ca


Tap into great workplace wellness  
resources and get connected!
Promoting wellness at work is gaining ground as one of the best investments an employer can make in 
helping employees to stay healthy. But where to start? Alberta Blue Cross has introduced a practical web 
site to answer that question.

Designed as a one-stop shop for any employer who is ready to start taking steps toward promoting 
workplace wellness,  is a useful online resource that includes a 
section highlighting best practices and success stories, a section containing a wide variety of workplace 
wellness resources and references, a listing of relevant upcoming events and a downloadable “toolkit” 
providing an easy step-by-step approach to incorporating wellness in the workplace. The site is updated 
on a continual basis with additional resources and information.

The web site also provides a link to a new Alberta Workplace Wellness discussion group on LinkedIn. 
This group, which currently has over 80 members from across the province, provides a forum where 
employers of any size—or any individuals with an interest in workplace wellness—are invited to 
collaborate on workplace wellness by sharing ideas and successes, making connections, asking 
questions or seeking advice. Join us today!

Investing in  
healthy communities
Creating healthier communities is a key component of encouraging 
healthy lifestyles of Albertans. That’s why Alberta Blue Cross is committed to 
investing $1 million over a five-year period to support and promote active 
living in communities across Alberta through our Healthy Communities 
Grant Program.

The second year of the grant program is currently underway. Four $50,000 
grants will be awarded to specific infrastructure projects around Alberta 
that promote community health, ranging from children’s playgrounds and 
outdoor adult gyms to cycling paths and walking trails. 

As an Alberta-based and community-minded organization, Alberta Blue 
Cross is passionate about making a genuine difference in the communities 
across our province. Out community engagement activities fulfil our 
organizational purpose and mandate of improving the health and  
well-being of Albertans.

More information about the Healthy Communities Grant Program,  
including application details, is available on our web site at  

. 

www.ab.bluecross.ca/aboutus/healthy-communities-grant.html
www.workplacewellnessonline.ca


For more information about topics in this Connection Bulletin, please 
call your Alberta Blue Cross group sales or service representative.

We value your feedback
The Connection Bulletin is published to communicate with Alberta 
Blue Cross employer group plan sponsors on a variety of topics 
relating to your plan.

We appreciate your feedback regarding the Connection Bulletin, 
and welcome any comments you may have about the newsletter 
or suggestions of topics for upcoming issues. Please send your 
feedback via email to connection@ab.bluecross.ca, by fax to 
780-498-8096 or via mail to Corporate Communications,  
Alberta Blue Cross, 10009 108 Street, Edmonton, AB T5J 3C5.

Back issues of the Connection Bulletin may be found on the 
Alberta Blue Cross web site at www.ab.bluecross.ca/ 
plan-administrators/connection-bulletin.html

www.ab.bluecross.ca
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Join our Facebook 
page to get the latest 
news and highlights.

Stay in the loop with 
tweets about Alberta 
Blue Cross products, 
services and events.

Get connected with 
other Alberta Blue 
Cross plan members 
and plan sponsors.

Connect with us
Why wait for the next issue of Connection Bulletin? Keep yourself and your employees up-to-date about the latest Alberta Blue Cross 
plan updates by following us on ,  and . Get instant updates as they happen. We’ll keep you informed 
regarding potential plan or coverage changes, we’ll share tips to help you make the most of your group benefit plan and we’ll offer 
interesting health news as well as details about our ongoing community involvements. Connect with us today.

Committed to 
providing your 

employees with  
an unparalleled 

member experience
Alberta Blue Cross is committed to providing your employees 
with an unparalleled member experience. 

This commitment includes making claiming simple and fast for 
your plan members—with over 90 per cent of all claims direct 
billed by providers at the point of service, as well as online 
member claim submission options that are mobile-device friendly.

This commitment also includes providing real, live customer 
service. Our toll-free contact centre provides your plan members 
with world-class personalized service, we have six offices across 
the province to serve you in person, and we provide an array of 
convenient online self-service options.

In the interest of identifying further opportunities to evolve 
our service capabilities and effectiveness, in March 2014 we 

undertook a customer services satisfaction survey through 
industry-leading analytics group SQM.

SQM benchmarks over 450 leading international call centres 
around the globe on an annual basis. The survey examined seven 
key performance indicators including first call resolution, calls 
resolved, call centre satisfaction and call centre representative 
satisfaction. We were extremely pleased to achieve what SQM 
called “stellar world class” results with top quartile ranking in all key 
performance indicators.

As we consider excellent customer service as one of the qualities 
that sets Alberta Blue Cross apart and is key to the positive 
member experience we deliver, we are pleased to have this study 
provide affirmation of our competency in this area.

http://www.ab.bluecross.ca/plan-administrators/connection-bulletin.html
http://www.ab.bluecross.ca/plan-administrators/connection-bulletin.html
https://www.facebook.com/AlbertaBlueCross
https://twitter.com/ABBlueCross
www.linkedin.com/company/alberta-blue-cross
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